Download File PDF The Boron Letters

The Boron Letters
WARNING: Read this BEFORE buying.While every single
strategy, technique and concept revealed in this easy-tofollow little book are more profitable than ever... this cult
classic was written back in 1990 so please keep in mind how
the tech has changed but the psychology of selling hasn't.For
example, inside the book, there is a section on 900 numbers
which appears useless until you realize it's 100% applicable
to texting short codes.Anyway, in the interest of preserving
the original experience, we have only removed outdated
contact info and any updates have been added to the end of
chapters but... even with the occasional reference to ancient
technology, this book is loaded with step-by-step guidance on
marketing.Techniques people are still using to make a lot of
money.Here is why How To Make Maximum Money In
Minimum Time is so popular.Out of necessity, Gary invented
"Gun-To-The-Head-Marketing"... and... used it to write what
would become the most widely mailed sales letter in history.A
Letter Mailed Close To 1 Billion Times And To Almost Every
Household In America Nearly 7 Times!Gary continued to defy
the "experts" and industry norms and smash sales record
after sales record for over 35 more years with his
breakthrough copy!Halbert wrote record-smashing newspaper
ads, magazine ads, web copy, direct mail pieces,
infomercials, phone scripts and just about anything and
everything where words are used to sell.Even more
impressive, Gary wrote record-breaking advertisements in
finance, cosmetics, diet, real estate, self-help, marketing,
collectibles, genealogy, chiropractic, dentistry, water filtration
and more. The list goes on and on... The Gary Halbert Letter
is also the first newsletter to dish out real-world advice from
one of the best marketers and copywriters on Earth.Soon, all
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the pros started copying his headlines, bullets, closing copy,
offers... and now... to this day, you see his words being used
in sales copy everywhere.In fact, the beginning of Gary's
famous dollar-bill letters is almost certainly the most
replicated piece of opening sales copy in the world of directmail. Even after he passed away, TheGaryHalbertLetter.com
has enjoyed a huge following and is more popular than ever
for a reason. And that reason is...They Are Addictive!Gary
Halbert's mark is everywhere because so many marketers
around the world learned part of their craft directly from Mr.
Halbert... or... they learned the business from mentors who
learned their best secrets from Gary.Top ad writer Paris
Lampropoulos may have put it best when he said..."In the
world of copywriting,all roads lead back to Gary Halbert."And
it's true!Here's just a small sample of the what's revealed
inside...How to get your mail open and read! (For many savvy
marketers, direct mail is actually working better today than it
ever has!)The single best advantage any business owner can
have! (It's so simple, yet almost everyone overlooks it.)How
top pros write killer headlines, fast... and... how you can do it
too!The sordid details of Gary's infamous and scandalous
life... including... how he went from being a military
policeman... to self-made multi-millionaire... to prison
inmate... to self-made multi-millionaire yet again!What it really
takes to write breakthrough promotions. (Hint: The actual
writing has very little to do with it!)Why the fastest writing is
often the best writing!The one secret nearly ALL top
copywriters used to get to the top of their profession as fast
as humanly possible!Why you should not start your sales
messages with a question!How to create killer sales
messages... writing a single word!Out of room to list more.
New York Times Bestseller and Wall Street Journal
Bestseller! Bar Rescue's Jon Taffer presents a new guide to
getting what you want in life and business--to stop making
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excuses so you can get back to winning. During his many
years as an entrepreneur, consultant, and star of the
Paramount Network's hit show Bar Rescue, Jon Taffer has
witnessed the destruction that results when people bullsh*t
themselves. Excuses are the root cause of nearly every
business and personal problem, but fortunately, Jon knows
how to fix your excuse habit for good. This book is almost as
good as having Jon in your face on Bar Rescue, telling you
the hard truths you've been avoiding. Don't Bullsh*t Yourself!
is Jon Taffer's brutally honest, no-nonsense guide to help you
kick those excuses to the curb. If you can stop bullsh*tting
yourself and address your real issues, you will gain the power
to turn your life around completely. Taffer breaks excuses
down into six major categories, illustrating them with real-life
examples such as Marcus Luttrell, the lone survivor of a
SEAL team mission in Afghanistan who barely escaped
Taliban territory, and Christine King, founder and CEO of
Your Best Fit, who, despite being paralyzed in a horrific
boating accident, went on to build a successful fitness
company. These inspiring stories, combined with Taffer's own
experiences, will give you the confidence to identify and face
your own excuses head-on. It's Taffer Time! Time to stop
bullsh*tting yourself and start crushing it!
Learn how to get what you want. Learn how to increase your
conversion rates. Learn how to make it easier to write
anything (using formulas and mind-hacks). The information
inside has turned keystrokes from my fingers, into millions of
dollars in sales. Some of the concepts inside have been able
to turn a poor man, into a rich man, by simply re-arranging
some words on a page.
WHAT is there about some letters that makes them so much
more effective than others? A letter may have perfect diction,
a finished style; it may bristle with attention-getters and
interest-arousers; it may follow every known rule; yet when it
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reaches where the reader sits and decides its fate, it may find
itself in a wastebasket, while something lacking any polish,
picks up the bacon and walks home with it. Why? People will
give, when you have stirred their emotions. People will invest,
when you have aroused their cupidity. And people want to
know the future, so if you can persuade them that you are
any sort of Prophet, they will buy your forecasting. It all
comes back to the point we made in the beginning-""What do
they want?"" What is the bait that will attract your fish and
make them bite? Find that-and you will be as successful in
bringing back orders as any angler can be with a properly
baited hook in bringing in the fish. Get your copy today and
learn the Masters of Marketing Secrets!
"We ordered coffee, cut open a human brain and discovered
the secret of persuasive copywriting." A chance encounter
with a neuroscientist showed Andy Maslen that his belief in
the power of emotion was founded on hard science. Over
coffee, the two discussed brain anatomy and the reasondefying power of human emotions. Andy's subsequent
research led him to realize that the way people think and feel
hasn't changed since the time of cavemen. We make
decisions on emotional grounds and rationalize them later.
Persuasive Copywriting takes you deep inside customers'
brains. You'll learn the relationship between selling and
storytelling, and the market-tested techniques that get people
to engage with, and be persuaded by, your copy. Use it to
modify people's behaviour by tapping into their deepest
psychological drives. Gain copywriting confidence: This
course-in-a-book explains the neuroscience behind our
appetite for stories. It demystifies advanced copywriting skills
with examples, exercises and tips. And it helps you hone your
skills with easy-to-use tools included in the book, and online...
Features 13 real-world case studies; 25 psychological
copywriting techniques; 75 practical exercises;125 words and
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phrases that trigger emotions ;125-question copywriting quiz
All help you improve your copywriting skills and perfect the
emotion-driven sale. Who should buy Persuasive
Copywriting? Junior copywriters can use it to catch up with
their more experienced peers. Senior copywriters can use it
to stay ahead of the game. Now you can employ this powerful
psychological approach. This enjoyable book helps you find
the right tone of voice, avoid common copywriting traps and
tap into customers' deepest drives. You'll find yourself writing
enjoyable, compelling copy that stands out in today's
cluttered marketplace. Andy has achieved amazing results for
his clients by focusing on stories and their deep connection to
customers' needs and wants. With this book by your side, you
can too.
An updated guide to creating an effective sales letter explains
how to take full advantage of this powerful marketing tool by
writing a letter that will actually get read, generate leads, and
make money, providing a step-by-step tutorial in developing
the right sales letter for any business. Original. 35,000 first
printing.
The Boron Letters
A book of formulas and techniques for creating successful
advertising, designed for small business owners. Covers
open letters and advertorials, headlines, using illustrations
and photos, tips on writing ad copy, using testimonials and
guarantees, direct mail, Yellow Pages tips, and radio and tv
ads. Includes worksheets and checklists. Annotation
copyright by Book News, Inc., Portland, OR
Great copy is the heart and soul of the advertising business.
In this practical guide, legendary copywriter Joe Sugarman
provides proven guidelines and expert advice on what it takes
to write copy that will entice, motivate, and move customers
to buy. For anyone who wants to break into the business, this
is the ultimate companion resource for unlimited success.
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One-time lovers who share libertarian ideals find themselves
on opposite sides of the Iron Curtain in the 1960s. They
continue to seek a path to liberation and their letters record
the repression and satisfactions they experience under
different manifestations of the modern state. A beautiful,
tender and inspiring collection. In all actuality, a collection of
work from Fredy Perlman.
With the rise of social networks, "Twitterized" attention spans,
and new forms of video content, the techniques that worked
in crafting attention-grabbing, clickable, and actionable online
copy a few years ago are simply not as effective today.
Thoroughly revised, the third edition of Web Copy That Sells
gives readers proven methods for achieving phenomenal
success with their online sales and marketing efforts. They
will learn to: * Use psychological tactics that compel Web
surfers to buy * Create effective, highly-targeted Facebook
ads * Test copy to maximize response * Write online
marketing video scripts that sell * Craft compelling copy for
interactive advertising banners * Produce high-converting
video sales letters * And more Proven and practical, Web
Copy That Sells shows how to quickly turn lackluster sites
into "perpetual money machines," streamline key messages
down to irresistible "cyber bites"...and ensure that Web copy,
e-mail, and marketing communications pack a fast, powerfuland sales generating-punch.
The right piece of direct mail can produce excellent response
rates and have an extraordinary effect on business. But why
do some sale letters achieve spectacular results whilst others
are instantly consigned to the bin? This book reveals the
secrets of creating successful sales letters. Containing
examples of real sales letters, it includes plenty of advice on
what to avoid as well as what to include. Key topics are
covered such as: the secrets of persuasion; planning a letter
which will get replies; creating offers that get responses and
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timing mailings for maximum effect.
"If it is beyond your power to control, let it go.""Do not wish
that all things will go well with you, but that you will go well
with all things.""In this way, you will overcome life's
challenges, rather than be overcome by them." Epictetus (c.
AD 50-135) was a former Roman slave who became a great
teacher, deeply influencing the future emperor Marcus
Aurelius among many others. His philosophy, Stoicism, was
practical, not theoretical--aimed at relieving human suffering
here and now. Epictetus knew suffering--besides being
enslaved, he was lame in one leg and walked with a crutch.
The Manual is a collection of Epictetus' essential teachings
and pithy sayings, compiled by one of his students. It is the
most accessible and actionable guide to Stoic philosophy, as
relevant today as it was in the Roman Empire.This new
edition, published by Ancient Renewal, is rendered in
contemporary English by Sam Torode.
Confessions of an Advertising Man is the distillation of all the
successful Ogilvy concepts, tactics and techniques that made
this book an international bestseller. Regarded as the father
of modern advertising, David Ogilvy created some of the most
memorable advertising campaigns that set the standard for
others to follow. Anyone aspiring to be a good manager in
any kind of business should read this.

We all want our children to reach their fullest
potential—to be smart and well adjusted, and to make
a difference in the world. We wonder why, for some
people, success seems to come so naturally. Could
the secret be how they were parented? This book
unveils how parenting helped shape some of the
most fascinating people you will ever encounter, by
doing things that almost any parent can do. You
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don't have to be wealthy or influential to ensure your
child reaches their greatest potential. What you do
need is commitment—and the strategies outlined in
this book. In The Formula: Unlocking the Secrets to
Raising Highly Successful Children, Harvard
economist Ronald Ferguson, named in a New York
Times profile as the foremost expert on the US
educational "achievement gap," along with awardwinning journalist Tatsha Robertson, reveal an
intriguing blueprint for helping children from all types
of backgrounds become successful adults. Informed
by hundreds of interviews, the book includes neverbefore-published insights from the "How I was
Parented Project" at Harvard University, which draws
on the varying life experiences of 120 Harvard
students. Ferguson and Robertson have isolated a
pattern with eight roles of the "Master Parent" that
make up the Formula: the Early Learning Partner,
the Flight Engineer, the Fixer, the Revealer, the
Philosopher, the Model, the Negotiator, and the GPS
Navigational Voice. The Formula combines the latest
scientific research on child development, learning,
and brain growth and illustrates with life stories of
extraordinary individuals—from the Harvard-educated
Ghanian entrepreneur who, as the young child of a
rural doctor, was welcomed in his father's secretive
late-night political meetings; to the nation's youngest
state-wide elected official, whose hardworking father
taught him math and science during grueling days on
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the family farm in Kentucky; to the DREAMer
immigration lawyer whose low-wage mother pawned
her wedding ring to buy her academically
outstanding child a special flute. The Formula
reveals strategies on how you—regardless of race,
class, or background—can help your children become
the best they can be and shows ways to maximize
their chances for happy and purposeful lives.
This is the very special commemorative Road Dog
Edition of Gary C. Halbert's world famous
copywriting book The Boron Letters.We don't want
sales of this version to disturb the ranking of the
regular edition which is printed in a much wider
format with plenty of room for taking notes.This rare
special edition is in honor of Gary C. Halbert and all
of his road dogs.Let me explain.Gary C. Halbert
loved to keep at least one trusted family member or
associate to pal around with all the time.He called
these people his road dogs.When I was a small child
I loved riding in cars.My father also said he found it
amazing how I could fit in with his rich colleagues in
Los Angeles or the bikers at my grandmother's bar in
Florida.Because of all this I became a road dog so
early, I can't even remember when he gave me the
nickname Bondodog.I was not the first and there
were a whole lot more Gary Halbert road dogs but
being a road dog of Gary Halbert was not always
fun.You never knew if you were going to come into a
lot of money or get tortured.You could walk in one
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day to discover he already booked a flight sending
you to a wild Spring Break party just so you can tell
him about it or...He could get annoyed at your
hearing problem and buy bullhorn just to wake you
up in the morning.Why did we put up with it?I had to.
He was my dad.But the real reason is Gary was a
great teacher and he led a life which showed you
how to think outside the box all the time.Anyway,
The Boron Letters is one of those marketing books
people read over and over again because you get
more and more out of every time you pick it up.It's
jam packed with greatness because he wrote the
letters between his job of raking the visitor area in
the morning and chow time, so each letter had to get
right to the point.There are a lot of other reasons
why The Boron Letters is such a popular book but
because the modern road dogs (fans of The Boron
Letters) take the book with them so often, I decided
to create this special travel size road dog edition to
commemorate my father's birthday which is also the
anniversary of the very first Boron Letter written back
in 1984.To prove the wisdom inside The Boron
Letters is still powerful enough to give you a
competitive edge, I have included my updates.I'd
also like to take this opportunity to make special
mention of people who have gone out of their way to
support the Halbert legacy but The Boron Letters in
particular.These are the folks who have contributed
to creating the print or Kindle version or help by
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spreading the word of just how good these letters
are. Lawton ChilesCaliban DarklockScott Haines
Kevin HalbertBig Jason HendersonBedros
KeuilianSam MarkowitzJason MoffatBenny
Valenzuela
I took home more in a year than the CEOs of
McDonalds, IKEA, Ford, Motorola, and
Yahoo....combined....as a kid in my twenties....using
the $100M Offer method. It works. And it will work for
you. Not that long ago though, my business had
gotten so bad that I literally couldn't even give my
services away for free. At the end of each month, I
would look at my bank account hoping to see
progress (but there wasn't). I knew something had to
change...but what? Over the 48 months, I went from
losing money to making $36 for every $1 spent. In
that time period, we generated over $120,000,000
across four different industries: service, ecommerce, software, and brick & mortar. But, unlike
everyone else, we didn't have great funnels, great
ads, or a wealthy niche. In fact, we didn't even send
emails until we had crossed $50M in sales(!).
Instead, we were able to do this one thing really
well....we created offers so good, people felt stupid
saying no. Here's exactly what this book will show
you how to do: How To Charge A Lot More Than
You Currently Are... How To Make Your Product So
Good, Prospects Find A Way To Pay For It How To
Enhance Your Offer So Much, Prospects Buy
Page 11/25

Download File PDF The Boron Letters
Without Hesitating And so much more... If you want
to get more prospects to reply to your ads for less
advertising dollars, and get them to say YES to
breathtaking prices...then grab this book, use its
contents, and see for yourself.
Whether you're an agency writer in need of
inspiration, a one-woman-band drumming up work
from new clients, an established business trying to
get more from that mysterious thing called 'content',
or you simply want to persuade your colleagues to
adopt your point of view, How To Write better Copy
by Steve Harrison will help you write better copy. It
starts with the thinking before the writing, and how to
create the all-important Brief. Then it takes you stepby-step from how to write a headline to how to get
the response you want from your reader. With
examples at every stage, and explanations based on
both the author's twenty-five years' experience and
recent scientific research, this book will help hone
your skills - whether you're writing websites or press
ads, e-zines or direct mail, brochures or blogs,
posters or landing pages, emails or white papers.
Robert Collier was decades ahead of his time in
writing down ways for man to improve his lot in life.
He wrote "Secret of the Ages" during an active and
successful life developed upon basic ideas which
opened up new vistas of living for countless
multitudes of people. Brought up to be a priest, he
worked as a mining engineer, an advertising
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executive and a prolific writer and publisher. The
Robert Collier Letter Book earned Robert Collier the
distinction of being one of the greatest marketing
minds in history. Robert Collier sales letters were
successful because he wrote to his readers' needs.
As an expert in marketing, his sales savvy and
writing expertise placed hundreds of millions of
dollars in his clients' pockets.
WARNING: The Halbert Copywriting Method Part III
is not a complete course on copywriting but... this
short book is the best source on editing sales copy
ever created and critical to making more money in
direct marketing. All the top copywriting courses say
it over and over.The power in your marketing comes
from understanding your buyers but... All the
professionalism comes from polishing your copy to
the point buyers can't stop reading/listening to your
sales message until they have an uncontrollable
urge to buy. Nobody has ever covered the subject of
editing copy to the degree outlined in this book and
even the most seasoned ad writers have been
learning a lot from the secrets shared inside this
instant classic. The Halbert Copywriting Method Part
III reveals the editing formulas and patterns found in
the works of history's best copywriters and shows
you how to inject hidden psychology into your
promotions few people have ever heard of but make
no mistake. Even when it comes to the classic
techniques explained in this book, you will want to
Page 13/25

Download File PDF The Boron Letters
read every line because Bond puts a powerful new
twist on even the most well-known editing strategies.
If The Halbert Copywriting Method Part III doesn't
make you a better copywriter, nothing will. This
simple to use formula is great for... * Punching up
your own copy* Smoothing out copy created using
templates * Cleaning up ads generated by
copywriting software Once you have devoured this
quick read, you can then start using the simple
checklist at the back with a complete understanding
of how to create the famous "greased slide" effect
which will add sales to all your promotions.
In this book, you'll learn how direct marketers shatter
sales records with the written word. Many people
find copywriting confusing. But Breakthrough
Copywriting makes it simple-by breaking everything
down into a clear, step-by-step process. There's
something for everyone. New copywriters will get a
complete toolkit. Experienced marketers will benefit
from new strategies and tactics. You'll discover: *
How to build a powerful sales message that makes
money * Secrets of headlines that all but force
prospects to read your message * Easy shortcuts to
creating profitable bullet points * Negative optism: a
revolutionary new way to create empathy with
prospects * Stories that boost sales-how to write
them, step-by-step * Insider secrets for "amping up"
the emotional power of your copy * How to put it all
together to build trust in prospects and close the sale
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Whether you are a freelance copywriter, an
entrepreneur, or a marketing professional, you'll get
tips, tools and templates to easily make the written
word produce a lot more sales for you.
In this groundbreaking book, Sabri Suby, the founder of
Australia's #1 fastest growing digital marketing agency,
reveals his exclusive step-by-step formula for growing the
sales of any business, in any market or niche! The 8 phase
'secret selling system' detailed in this book has been
deployed in over 167 industries and is responsible for
generating over $400 million dollars in sales. This isn't like
any business or marketing book you've ever read. There's no
fluff or filler - just battle-hardened tactics that are working right
now to rapidly grow sales. Use these timeless principles to
rapidly and dramatically grow the sales for your business and
crush your competition into a fine powder.
The 16-Word Sales Letter(tm) is a copy system that has
generated over $120 million dollars for Agora Financial in the
last two years alone. It's a simple formula that could help you
generate millions in online sales... No matter how competitive
your niche is....No matter what kind of product or service
you're selling...And no matter your level of experience.That's
because it can not only help you identify a new big idea for
your market, but also help you structure your sales message
for maximum emotional impact. If you're a copywriter,
marketer or entrepreneur, you're about to discover a secret
that could help you dominate your market, crush your
competitors, and potentially add millions to your business and
personal bank accounts.Advanced Praise for The 16-Word
Sales Letter(tm) "This is the book I've been waiting for. For
years, I've been asking myself: How can a guy whose native
language is not even English be one of the best U.S.
copywriters in history? Now I have the answer... nicely
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reduced to a simple, understandable formula. And the best
thing is that it's a usable formula. Anyone seriously interested
in copywriting should discover Evaldo's secret." --Bill Bonner,
Founder of Agora. "It's not often that I come upon a
copywriting strategy that feels new to me. And even less
frequently do I encounter one that is both new and exciting.
Evaldo Albuquerque's "16 Word Sales Letter(tm)" is such a
strategy. I'm going to recommend this as a must-read to all
my copywriting proteges." --Mark Ford, best-selling author
and chief growth strategist for Agora."Evaldo is the world's
greatest copywriter you've never heard of. Why haven't you
heard of him? Because while others are selfpromoting ...
heck, while they're eating, sleeping and relaxing... he's
cranking out the next blockbuster. He never stops. He's a
9-figure sales machine and our business's secret weapon.
This book is your blueprint to how the machine dominates.
Read it and put it into action. Your royalty check will thank
you." --Peter Coyne, founder of Paradigm Press, Agora
Financial's largest imprint. "I'm recommending this book to
everyone in my company, and making it required reading for
all new hires. When it comes to books on "writing" I try to read
everything new, and no matter how many books I pick up, I
rarely find any ideas that are innovative (or even useful), but
this book shattered my expectations--I found page after page
packed with fresh ideas. It's engaging to read, and very easy
to implement the writing techniques. Evaldo has uncovered a
new way to write sales copy that is perfect for today's buyers;
I really love this book, and after you turn the first two pages,
you'll see exactly why. It's a must-read primer for anyone who
writes sales copy.... Read this book--and learn from one of
the best." --Oren Klaff, best-selling author of Pitch Anything
and Flip the Script "Few people know his name. Yet, those at
the highest levels of direct response advertising consider
Evaldo Albuquerque the Michael Jordan of modern financial
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copywriting. His new book, The 16 Word Sales Letter(tm),
reveals for the first time the secret to his astonishing success.
In split tests, the selling formula Evaldo reveals in his book
has won, repeatedly, against ad copy written by the world's
top copywriters. When asked at a recent seminar I gave what
are the two best books I've ever read on copywriting, my
answer was Breakthrough Advertising by Eugene Schwartz
and The 16 Word Sales Letter(tm) by Evaldo Albuquerque."
--Caleb O'Dowd, www.roitips.com
American advertising pioneer CLAUDE C. HOPKINS
(1866-1932) is still renowned today for developing such
marketing innovations as coded coupons that could be used
to track the success of varying offers. His methods are still
prized for their efficacy today. In this groundbreaking 1923
work, written after he retired as president and chairman of
one of the world's biggest ad agencies, Hopkins shares the
secrets of successful marketing that are just as relevant today
as they were almost a century ago. Learn: . how advertising
laws are established . the importance of just salesmanship .
why businesses must offer service . mail order advertising:
what it teaches . what makes headlines effective .
understanding customer psychology . how to use art in
advertising . how to use samples . the best way to test
campaigns . the impact of negative advertising . and much
more.
A series of letters by history's greatest copywriter Gary C.
Halbert, explaining insider tactics and sage wisdom to his
youngest son Bond.Once only available as part of a paid
monthly premium, The Boron Letters are unique in the
marketing universe and now they are a bona fide cult classic
among direct response marketers and copywriters around the
world.The letters inside are written from a father to a son, in a
loving way that goes far beyond a mere sales book or fancy
"boardroom" advertising advice...It's more than a Master's
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Degree in selling & persuasion...it's hands-down the best
SPECIFIC and ACTIONABLE training on how to convince
people to buy your products or services than I have ever
read. The Boron Letters contain knowledge well beyond
selling. The letters also explain how to navigate life's
hurdles.This marketing classic is personal and easily
digestible. Plus... immediately after reading the first chapters,
you can go out and make money and a real, noticeable
difference in your marketplace. There are very few successful
direct response marketers (online or off) who don't owe
something to Gary Halbert...and for many of them, The Boron
Letters is the crown jewel in their collection.Copywriters and
marketers read and re-read The Boron Letters over and over
again for a reason.These strategies, secrets and tips are
going to be relevant 5, 10, even 100 years from now because
they deal honestly with the part of human psychology which
never changes, how to convince and convert folks into
buyers.Bottom line? Read the first chapter. Get into the flow
of Gary's mind. Then read the second. I dare you to NOT
finish the entire darn thing. After you put a few of the lessons
into practice, you too will find yourself reading The Boron
Letters again and again like so many of today's top
marketers.If you don't already have your copy get it now. I
promise you won't regret it. My best,Lawton Chiles
Kennedy dares marketers to dramatically simplify their
marketing, refocusing on what works. Updated to address the
newest media and marketing methods, this marketing master
plan — from marketing master Kennedy—delivers a short list of
radically different, little-known, profit-proven direct mail
strategies for ANY business. Strategies are illustrated by case
history examples from an elite team of consultants—all
phenomenally successful at borrowing direct marketing
strategies from the world of mail-order, TV infomercials, etc.,
to use in ’ordinary’ businesses including retail stores,
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restaurants, and sales.
Want to leverage the power of LinkedIn to fill in your sales
pipeline with high-quality B2B leads without spamming people
and paying for ads? This book will be your best investment
this year. Many B2B companies are spending thousands of
dollars per year on people, automation software and paid
promotion on LinkedIn without a clear idea of the ROI they're
getting from their LinkedIn marketing efforts. Their challenges
typically include: + publishing content that attracts the wrong
audience or doesn't generate traffic, + sending mass
invitation requests and then spam people asking for a call, +
sending InMail messages trying to generate meetings, +
running LinkedIn ads with a brutal cost per click and zero
results. We take the guesswork out of LinkedIn marketing and
help you create a robust LinkedIn marketing strategy. This
book will teach you how to: 1. Understand if LinkedIn inbound
is a channel that fits your business to acquire leads. 2. The
exact same steps you need to follow to generate high-quality
leads from LinkedIn through inbound marketing in a
systematic and proven way. 3. How to use LinkedIn inbound
as a scalable and long-term channel for your company to
grow. You'll learn how to: + Leverage social selling to create a
stable flow of inbound B2B leads + Find the most prolific
market segments, create an ideal customer profile and align +
your content marketing strategy around best prospects +
Create a scalable content plan for LinkedIn and involve your
management and sales teams + Create a killer LinkedIn
profile and optimize it the right way to appear regularly in
searches + Understand the LinkedIn algorithm and
copywriting rules to maximize the organic views and exposure
on your target audience + How to unite inbound and
outbound approach for proactive prospecting and lead
generation, conversations with the decision-makers and
growing B2B sales + How to align LinkedIn content marketing
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with your B2B marketing strategy
"A thesaurus that works as hard as you do . . . you'll wonder
how you ever managed without it." -- Advertising Age Listing
more than 2,500 high-powered words, phrases, and slogans,
Words That Sell is the ultimate reference for anyone who
needs instant access to the key words that make the
difference in selling. Arranged by category for handy
reference, it covers everything from "snappy transitions" to
"knocking the competition," from "grabbers" to "clinchers."
There are 62 ways to say "exciting" alone; 57 variations on
"reliable"! Whether you are selling ideas or widgets, Words
That Sell guarantees the expert sales professional an
expanded, rejuvenated repertoire and the novice a feeling of
confidence. Features: Cross-referencing of word categories to
stimulate creative thinking Advice on targeting words to your
specific market Tips on word usage A thorough index A
concise copywriting primer A special section on selling
yourself The first real improvement to the thesaurus since
Roget, Words That Sell is an indispensable guide to helping
you find great words fast.

GET 44 YEARS OF ADVERTISING WRITING
EXPERIENCE IN THE TIME IT TAKES TO READ
THIS BOOK! You can learn to write compelling
advertisements that will make people notice them,
read them, and act upon them. In fact, you can learn
to write such powerful advertisements that people
actually go out and demand the product advertised
and no other. How can you do this? By using the
same elements that have made top copywriters like
Victor O. Schwab excel at their craft. How to Write a
Good Advertisement is a short course in writing
powerful, hard-hittingPage
copy
that can help you make
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your products and services irresistible to potential
customers. This remarkable book has turned many
novice mail order entrepreneurs into expert
copywriters and many experienced copywriters into
masters of their trade. Whether you are new to the
craft or have been writing copy for years, your
knowledge and practice of advertising fundamentals
will determine the extent of your success. How to
Write a Good Advertisement presents these
fundamentals from the perspective of a 44-year
veteran in the copywriting business. Following these
proven techniques and tips, anyone can write
professional advertisements that create a
memorable image, pull in mailboxes full of orders, or
attract new customers to their service. LEARN HOW
TO: Grab reader attention immediately Write
compelling copy that holds attention Write a call to
action that’s difficult to refuse Design winning
layouts Increase the number of orders Convert more
inquiries to orders GET ANSWERS TO IMPORTANT
TECHNICAL QUESTIONS: Effective advertisement
length...use of color...smart media placement...and
much more.
The classic guide to copywriting, now in an entirely
updated third edition This is a book for everyone who
writes or approves copy: copywriters, account
executives, creative directors, freelance writers,
advertising managers . . . even entrepreneurs and
brand managers. It reveals dozens of copywriting
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techniques that can help you write ads, commercials,
and direct mail that are clear, persuasive, and get
more attention—and sell more products. Among the
tips revealed are • eight headlines that work—and
how to use them • eleven ways to make your copy
more readable • fifteen ways to open a sales letter •
the nine characteristics of successful print ads • how
to build a successful freelance copywriting practice •
fifteen techniques to ensure your e-mail marketing
message is opened This thoroughly revised third
edition includes all new essential information for
mastering copywriting in the Internet era, including
advice on Web- and e-mail-based copywriting,
multimedia presentations, and Internet research and
source documentation, as well as updated
resources. Now more indispensable than ever, The
Copywriter's Handbook remains the ultimate guide
for people who write or work with copy. "I don't know
a single copywriter whose work would not be
improved by reading this book." —David Ogilvy
Every publisher dreams of selling 100 million books.
E. Haldeman Julius made it happen. Year after year,
publishers go under before they even see a fraction
of that number. The reason is simple. Few
publishers truly know what the American public
wants to read. Fewer still know what key words in a
title can trigger a buying frenzy. Be different and gain
control of your publishing success by applying the
results of E. Haldeman Julius's amazing, scientific
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experiment. He published thousands of books, all
with the same cover design, size and price. The only
thing that set them apart was the title. He discovered
that a change of a single word literally could mean
thousands more in sales. Gain an insight into the
American public's buying habits without breaking the
bank. Apply key words that trigger your buyers'
insatiable appetites and be the next publishing
success. Don't hesitate, because your competitors
sure won't.
Scientific Advertising in a Digital World, is based on
the popular marketing book "Scientific Advertising"
by Claude Hopkins (1928). Hopkins version was
written in language of the period, using words which
may be unfamiliar or have slightly different meaning
than commonly used today. Hopkins is a
recommend read by many advertising geniuses than
any other advertisement book.
A guide based on the philosophy of the late Joe
Karbo, a self-made millionaire, offers a common
sense approach to personal and business success,
combining motivational exercises to build selfesteem with worksheets to pinpoint and achieve
goals. Reprint. Tour.
A candid and indispensable primer on all aspects of
advertising from the man Time has called "the most
sought after wizard in the business." Told with brutal
candor and prodigal generosity, David Ogilvy
reveals: • How to get a job in advertising • How to
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choose an agency for your product • The secrets
behind advertising that works • How to write
successful copy—and get people to read it • Eighteen
miracles of research • What advertising can do for
charities And much, much more.
The classic guide to copywriting, now in an entirely
updated fourth edition This is a book for everyone
who writes or approves copy: copywriters,
multichannel marketers, creative directors, freelance
writers, marketing managers . . . even small
business owners and information marketers. It
reveals dozens of copywriting techniques that can
help you write both print and online ads, emails, and
websites that are clear, persuasive, and get more
attention—and sell more products. Among the tips
revealed: * 8 headlines that work--and how to use
them * The 5-step “Motivating Sequence” for
generating more sales and profits * 10 tips for
boosting landing page conversion rates * 15
techniques to ensure your emails get high open and
click-through rates * How to create powerful “lead
magnets” that double response rates * The “4 S”
formula for making your copy clear, concise, and
compelling This thoroughly revised fourth edition
includes all new essential information for mastering
copywriting in the digital age, including advice on
content marketing, online videos, and highconversion landing pages, as well as entirely
updated resources. Now more indispensable than
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ever, Robert W. Bly's The Copywriter's Handbook
remains the ultimate guide for people who write or
work with copy.
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