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The must-have resource for media selling in today’s technology-driven environment The
revised and updated fifth edition of Media Selling is an essential guide to our technologydriven, programmatic, micro-targeted, mobile, multi-channel media ecosystem. Today, digital
advertising has surpassed television as the number-one ad investment platform, and Google
and Facebook dominate the digital advertising marketplace. The authors highlight the new
sales processes and approaches that will give media salespeople a leg up on the competition
in our post-Internet media era. The book explores the automated programmatic buying and
selling of digital ad inventory that is disrupting both media buyers and media salespeople. In
addition to information on disruptive technologies in media sales, the book explores sales
ethics, communication theory and listening, emotional intelligence, creating value, the
principles of persuasion, sales stage management guides, and sample in-person, phone, and
email sales scripts. Media Selling offers media sellers a customer-first and problem-solving
sales approach. The updated fifth edition: Contains insight from digital experts into how 82.5%
of digital ad inventory is bought and sold programmatically Reveals how to conduct research
on Google Analytics Identifies how media salespeople can offer cross-platform and multichannel solutions to prospects’ advertising and marketing challenge Includes insights into
selling and distribution of podcasts Includes links to downloadable case studies, presentations,
and planners on the Media Selling website Includes an extensive Glossary of Digital
Advertising terms Written for students in communications, radio-TV, and mass communication,
Media Selling is the classic work in the field. The updated edition provides an indispensable
tool for learning, training, and mastering sales techniques for digital media.
Designing Science Presentations guides researchers and graduate students of virtually any
discipline in the creation of compelling science communication. Most scientists never receive
formal training in the creation, delivery, and evaluation of such material, yet it is essential for
publishing in high-quality journals, soliciting funding, attracting lab personnel, and advancing a
career. This clear, readable volume fills that gap and provides visually intensive guidance at
every step—from the construction of original figures to the presentation and delivery of those
figures in papers, slideshows, posters, and websites. It provides pragmatic advice on the
preparation and delivery of exceptional scientific presentations; demonstrates hundreds of
visually striking presentation techniques, giving readers inspiration for creating their own; and
is structured so that readers can easily find answers to particular questions. Clear heading for
each section indicates its message, highlighted with graphic illustrations Two summary
paragraphs that complement the visual images and clearly discuss the main point Numerous
examples of high-quality figures, page layouts, slides, posters, and web pages to help
stimulate readers' ideas for their own presentations Numerous "before and after" examples to
illustrate the contrast between poor and outstanding presentations
Slide:ologyThe Art and Science of Creating Great Presentations"O'Reilly Media, Inc."
This compact but complete guide shows that less is more—with fewer extraneous details getting
in the way of students trying to learn on the run, it allows them to focus on the most important
principles of effective technical communication. The Concise Guide takes a rhetorical approach
to technical communication; instead of setting up a list of rules that should be applied uniformly
to all writing situations, it introduces students to the bigger picture of how the words they write
can affect the people intended to read them. Assignments and exercises are integrated
throughout to reinforce and test knowledge.
In his internationally acclaimed, best-selling book Presentation Zen: Simple Ideas on
Presentation Design and Delivery, presentation master Garr Reynolds gave readers the
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framework for planning, putting together, and delivering successful presentations. Now, he
takes us further into the design realm and shows how we can apply time-honored design
principles to presentation layouts. Throughout Presentation Zen Design, Garr shares his
lessons on designing effective presentations that contain text, graphs, color, images, and
video. After establishing guidelines for each of the various elements, he explains how to
achieve an overall harmony and balance using the tenets of Zen simplicity. Not only will you
discover how to design your slides for more professional-looking presentations, you’ll learn to
communicate more clearly and will accomplish the goal of making a stronger, more lasting
connection with your audience.
Presentation skills that that will captivate your audience every time In today's increasingly
visual world, the art of giving presentations is a much-needed talent. They Snooze, You Lose,
provides a comprehensive guide made especially for teachers and administrators who want to
become presentation "stars" in their classrooms, at board meetings, or any time they are in
front of an audience Describes how to apply the author's proven CHIMES2 elements:
Connections, Humor, Images, Music, Emotion, Stories, and Senses Contains a bonus DVD
with premade slides, a study guide, and reproducible images Burmark is the author of the bestselling book Visual Literacy: Learn to See, See to Learn Includes key sections on the best
ways to integrate technology into your presentations New and seasoned educators alike will
benefit from this fun and easy-to-read guide on building essential presentation skills.
Want your web site to display more quickly? This book presents 14 specific rules that will cut
25% to 50% off response time when users request a page. Author Steve Souders, in his job as
Chief Performance Yahoo!, collected these best practices while optimizing some of the mostvisited pages on the Web. Even sites that had already been highly optimized, such as Yahoo!
Search and the Yahoo! Front Page, were able to benefit from these surprisingly simple
performance guidelines. The rules in High Performance Web Sites explain how you can
optimize the performance of the Ajax, CSS, JavaScript, Flash, and images that you've already
built into your site -- adjustments that are critical for any rich web application. Other sources of
information pay a lot of attention to tuning web servers, databases, and hardware, but the bulk
of display time is taken up on the browser side and by the communication between server and
browser. High Performance Web Sites covers every aspect of that process. Each performance
rule is supported by specific examples, and code snippets are available on the book's
companion web site. The rules include how to: Make Fewer HTTP Requests Use a Content
Delivery Network Add an Expires Header Gzip Components Put Stylesheets at the Top Put
Scripts at the Bottom Avoid CSS Expressions Make JavaScript and CSS External Reduce
DNS Lookups Minify JavaScript Avoid Redirects Remove Duplicates Scripts Configure ETags
Make Ajax Cacheable If you're building pages for high traffic destinations and want to optimize
the experience of users visiting your site, this book is indispensable. "If everyone would
implement just 20% of Steve's guidelines, the Web would be adramatically better place.
Between this book and Steve's YSlow extension, there's reallyno excuse for having a sluggish
web site anymore." -Joe Hewitt, Developer of Firebug debugger and Mozilla's DOM Inspector
"Steve Souders has done a fantastic job of distilling a massive, semi-arcane art down to a set
of concise, actionable, pragmatic engineering steps that will change the world of web
performance." -Eric Lawrence, Developer of the Fiddler Web Debugger, Microsoft Corporation
Written for students, professionals, and social scientists with little or no knowledge of data
visualization principles, Data Visualization & Presentation With Microsoft Office by Valerie M.
Sue and Matthew T. Griffin presents step-by-step instructions for clearly and effectively
presenting data using MS Office programs. Throughout the book, the focus is on turning raw,
quantitative data into attractive, well-designed charts and tables that tell an accurate narrative
about underlying information. Helpful illustrations, expert tips for solving common issues, and
discussions about working efficiently are included to equip readers with the tools they need to
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engage their audience using a visual format.

Presents practical approaches for developing an effective presentation, covering such
topics as creating diagrams, displaying data, arranging elements, creating movement,
and interacting with slides.
Essential Articulate Studio ’09 is designed to help novice to intermediate users of
Articulate Studio ’09 get the most from using these tools—Presenter, Engage,
Quizmaker, and Video Encoder—to develop quality informational and instructional
materials. It was written with the following goals in mind: Help new users get up to
speed as quickly and painlessly as possible Assist users of previous versions of
Articulate Studio (and previous versions of Presenter, Engage, and Quizmaker) in
capitalizing on improvements made to these tools in the ’09 versions Provide tips and
tools that make information presentation and instruction faster, easier, and better Help
new and previous users develop information and instruction that is more valuable for
the intended audience(s) This book is unique because it can serve as both a tutorial for
the Studio ’09 products and as a primer on designing and building good information
and instruction with these tools. The advice and insights are practical and take into
account the we-need-it-yesterday environments that most people who use these tools
operate in. Many books about online learning discuss how to build good instruction, but
this book actually shows you how to build it, using some of the best authoring tools in
the industry.
TAKE THE PAIN OUT OF PRESENTATIONS. Terrified of speaking in front of a group?
Or simply looking to polish your skills? No matter where you are on the spectrum, this
guide will give you the confidence and the tools you need to get results. Written by
presentation expert Nancy Duarte, the HBR Guide to Persuasive Presentations will help
you: Win over tough crowds Organize a coherent narrative Create powerful messages
and visuals Connect with and engage your audience Show people why your ideas
matter to them Strike the right tone, in any situation
Provides information on both Rails and Ruby from the persecptive of a PHP developer.
Save on expensive professionals with this trusted bestseller! Running your own
business is pretty cool, but when it comes to the financial side—accounts and payroll, for
instance—it's not so cool! That’s why millions of small business owners around the
world count on QuickBooks to quickly and easily manage accounting and financial
tasks and save big time on hiring expensive professionals. In a friendly, easy-to-follow
style, small business guru and bestselling author Stephen L. Nelson checks off all your
financial line-item asks, including how to track your profits, plan a perfect budget,
simplify tax returns, manage inventory, create invoices, track costs, generate reports,
and pretty much any other accounts and financial-planning task that turns up on your
desk! Keep up with the latest QuickBooks changes Use QuickBooks to track profits and
finances Balance your budget Back up your data safely The fully updated new edition of
QuickBooks For Dummies takes the sweat (and the expense) out of cooking the
books—and gives you more time to savor the results of your labors!
Communicating effectively is a key success factor in business. Change the Way You
Communicate gives you an edge in developing your business communication skills.
If you’re like most people, you’ve probably created dozens of presentations in your
lifetime, and many of these in just under a few hours. But ask yourself: Do you really
know how to design a memorable presentation that will stick in your viewers’ minds for
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months, even years to come? The answer is probably no. Most of us have never
actually learned the design principles necessary to impact audiences through visual
storytelling. Perhaps the closest we have ever come to crafting a visual message is a
PowerPoint presentation full of bullet points, overused stock photos and bland color
schemes. But these kinds of presentations rarely inspire real change, especially in this
new age of visual communication. A good public speaker with a boring slide deck may
be able to maintain the attention of an audience for a few minutes, but a good public
speaker with a wellplanned and well-designed visual presentation can truly mesmerize
an audience. In this book, we’ll cover basic design principles and tools you can apply
right away to take your slide decks from mediocre to stunning.
A Strategic Guide to Technical Communication incorporates useful and specific
strategies for writers to create aesthetically appealing and usable technical
documentation. These strategies have been developed and tested on a thousand
students from a number of different disciplines over twelve years and three institutions.
The second edition adds a chapter on business communication, reworks the discussion
on technical style, and expands the information on visual communication and ethics into
free-standing chapters. Particular attention is paid throughout to the needs of Canadian
students.
A new product, a new service, a new company, a new division, a new anything - where there's
a will, Kawasaki shows the way with his essential steps to launching one's dreams.
Practical, commonsense advice on becoming an effective leader Examining the baggage that
most managers have and then helping them to understand the personal traits that can limit
their potential, this book guides you through the pathway of self development, then takes you
through management and leadership better practices, providing many implementation tools. All
you need to know when getting prepared for a 'management role' How to develop 'conquest
leadership' attributes Traits to make you a 'winning' CEO Latest thinking on KPIs, quarterly
rolling planning, decision based reporting and performance related pay How to create Winning
Management and Leadershp Habits Examines how to become More Financially Aware This
book is a very practical guide with templates, 'how to do it tools', stories about gifted leaders,
checklists and examples and is devoid of all intellectual arguments on management. With
directional guidance on what managers need to know in order to be able to manage and lead
others, The Leading-Edge Manager's Guide to Success helps managers and 'managers to be'
as they climb the 'management mountain.'
As a game designer or new media storyteller, you know that the story is critical to the success
of your project. Telling that story interactively is an even greater challenge, one that involves
approaching the story from many angles. Here to help you navigate and open your mind to
more creative ways of producing your stories is the authority on interactive design and a
longtime game development guru, Chris Crawford. To help you in your quest for the truly
interactive story, Crawford provides a solid sampling of what works and doesn't work, and how
to apply the lessons to your own storytelling projects. After laying out the fundamental ideas
behind interactive storytelling and explaining some of the misconceptions that have crippled
past efforts, the book delves into all the major systems that go into interactive storytelling:
personality models, actors, props, stages, fate, verbs, history books, and more. Crawford also
covers the Storytron technology he has been working on for several years, an engine that runs
interactive electonic storyworlds, giving readers a first-hand look into practical storytelling
methods.
Con independencia del puesto que ocupemos en nuestra empresa, lo más probable es que
debamos realizar presentaciones importantes ante los compañeros, el jefe, nuestros clientes o
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el público general. El software para presentaciones es una de las pocas herramientas que
prácticamente a diario nos obliga a pensar de forma visual en nuestro trabajo. Pero, al
contrario que la capacidad verbal, la expresión visual efectiva no es fácil ni natural, y no se
enseña en el colegio ni en los programas de formación en las empresas. El objetivo de
Slide:ology es cubrir este vacío. Escrito por Nancy Duarte, directora de Duarte Design, la
empresa que diseñó la presentación de Una verdad incómoda, la película de Al Gore
premiada con un Oscar, este libro está repleto de estrategias prácticas que cualquiera podrá
utilizar para desarrollar presentaciones visuales. Combina el pensamiento conceptual y el
diseño inspirador con reveladores casos prácticos de las mejores empresas del mundo. Con
slide: ology usted aprenderá a: Conectar con su público específico. Convertir sus ideas en
gráficos informativos. Utilizar de forma efectiva las técnicas del esbozo y de los diagramas.
Crear gráficos que permitirán al público procesar la información fácilmente. Desarrollar
presentaciones verdaderamente convincentes. Sacarle partido a las herramientas
tecnológicas para las presentaciones. Se crean millones de presentaciones y de
transparencias, y la mayoría no consiguen sus objetivos. Slide: ology cambiará la forma
tradicional en que generamos transparencias enseñándonos a pensar visualmente. Y esto le
dará un impulso definitivo a su carrera profesional.
The new edition of the bestselling guide on creating and using key performance
indicators—offers significant new and revised content Key Performance Indicators (KPIs) help
define and measure the organizational goals which are fundamental to an organization’s
current and future success. Having solid KPIs is crucial for companies that are implementing
performance management systems, such as balanced scorecards, six sigma, or activity-based
management. In many organizations, KPIs are often too numerous, randomly assembled, and
overly complex—essentially rendering them ineffectual, or at worse, counterproductive. Key
Performance Indicators provides a model for simplifying the complex areas of KPIs while
helping organizations avoid common mistakes and hazards. Now in its fourth edition, this
bestselling guide has been extensively revised and updated to incorporate practical lessons
drawn from major implementations. Fresh content includes a more concise KPI methodology
with clear implementation guidance, original insights on how other areas of performance
management can be corrected, and new in-depth case studies. A revised starter kit is included
to identify critical success factors, and the KPI resource kit contains updated worksheets,
workshop programs, and questionnaires. Helping readers to better define and measure
progress toward goals, this important guide: Dispels the myths of performance measurement
and explains a simple, yet powerful KPI methodology Explains the 12-step model for
developing and using KPIs with guidelines Helps readers brainstorm performance measures,
sell KPI projects to the Board and senior management, and accurately report performance
Features the “KPI Project Leaders Corner” which provides readers with essential information
and useful exercises Includes an array of practical tools—templates, checklists, performance
measures—and a companion website (www.davidparmenter.com) Key Performance Indicators:
Developing, Implementing, and Using Winning KPIs, 4th Edition is important resource for Csuite executives, senior management, project teams, external project facilitators, and team
coordinators involved in all aspects of performance management systems.
New York Times Bestseller An exciting--and encouraging--exploration of creativity from the
author of When: The Scientific Secrets of Perfect Timing The future belongs to a different kind
of person with a different kind of mind: artists, inventors, storytellers-creative and holistic "rightbrain" thinkers whose abilities mark the fault line between who gets ahead and who doesn't.
Drawing on research from around the world, Pink (author of To Sell Is Human: The Surprising
Truth About Motivating Others) outlines the six fundamentally human abilities that are absolute
essentials for professional success and personal fulfillment--and reveals how to master them.
A Whole New Mind takes readers to a daring new place, and a provocative and necessary new
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way of thinking about a future that's already here.
Describes how to improve PowerPoint presentations.
Learn the secrets of communication that win elections, promotions, and customers, from Roger
Ailes, media consultant to Presidents Ronald Reagan and George H.W. Bush, and the founder
of Fox News. When you communicate with others, everything that makes you unique comes
into play. From your appearance to your voice, from your beliefs to your life experience, you're
constantly sending signals about the kind of person you are. All of these signals, such as your
facial expressions, your body movements, your vocal pitch, and more, are powerful and
important in convincing others of your message. In You Are the Message, Roger Ailes argues
that each and every one of us has the tools within us to persuade and influence others. And in
this practical, sensible and entertaining book, you'll learn how to present a message so
compelling that even your most stubborn detractor will see the merit of your ideas.
Learning to tell a compelling research story can have a significant impact on your career. It can
make you stand out at professional conferences, on the job market, or during an ideal
networking opportunity. It is easy to tell a research story badly. It takes time and effort to learn
to tell a research story well. This compact and engaging volume presents a series of
techniques followed by theatre-inspired, field tested exercises that will help you improve your
research presentations. Once you’ve learned how to create a dynamic live performance of
your research story, you may find that this professional obligation is no longer something to
dread, and may even become a highlight of your research experience.
Three twentysomething guys who transitioned from collegiate underachieving to corporate
bottom feeding sketch out a plan to make a grab for some dignity. They will rob the publishing
house that employs their only stable member and insults him on a daily basis. Being the bright,
perceptive fellows they are, they all quickly realize it isn't about the money. For Phil "Dub"
Dublen, it's a pissed off statement against a dull, meaningless job. For self-styled poet Trim, it's
a chance to actually be as outrageous and anarchic as he needs to be. For Trim's roommate
Dan, it seems to be something he does for the same reason he does everything: to vent some
anger, having nothing to do. By the time their master plan is all said and done, nothing has
been solved, nothing is better, and nothing, really, has changed. And in the slightly fractured
wisdom of the larcenous trio, this surprises none of them.
The first book in the IT Architect series helps aspiring & experienced IT infrastructure
architects/administrators, and those pursuing infrastructure design certifications, establish a
solid foundation in the art of infrastructure design. The three autho
To achieve success in today's ever-changing and unpredictable markets, competitive
businesses need to rethink and reframe their strategies across the board. Instead of
approaching new product development from the inside out, companies have to begin by
looking at the process from the outside in, beginning with the customer experience. It's a new
way of thinking-and working-that can transform companies struggling to adapt to today's
environment into innovative, agile, and commercially successful organizations. Companies
must develop a new set of organizational competencies: qualitative customer research to
better understand customer behaviors and motivations; an open design process to reframe
possibilities and translate new ideas into great customer experiences; and agile technological
implementation to quickly prototype ideas, getting them from the whiteboard out into the world
where people can respond to them. In Subject to Change: Creating Great Products and
Services for an Uncertain World, Adaptive Path, a leading experience strategy and design
company, demonstrates how successful businesses can-and should-use customer
experiences to inform and shape the product development process, from start to finish.
‘The Complete Guide to Business School Presenting: What your professors don't tell you...
What you absolutely must know’ reveals the secret expectations harbored by business school
professors when viewing presented material. Designed to offer a competitive advantage to
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anyone interested in a career in business, this award-winning guide offers a truly unique
means of developing powerful presentation skills. It identifies seven verities of speaking that
form the bedrock of superior presenting in the twenty-first century, and which imbue any
speaker with power, energy and confidence: stance, voice, gesture, expression, movement,
appearance and passion. These principles, when studied and applied, can form the foundation
of a vast improvement, operating by correlating directly with the inherent values of corporate
America.
Presents teaching strategies and procedures to help English language students build
vocabulary and fluency.
The evolving field of emergency medical services (EMS) requires professional educators who
are knowledgeable about teaching and learning strategies, classroom management,
assessment and evaluation, technology in learning, legal implications in education, program
infrastructure design, and administering programs of excellence to meet state and national
accreditation guidelines. Foundations of Education: An EMS Approach, Third Edition, provides
EMS educators with the tools, ideas, and information necessary to succeed in each of these
areas. The content reflects how current educational knowledge and theory uniquely apply to
EMS students, educators, and programs. This textbook is used in the NAEMSE Instructor
Courses, and is an excellent reference for all EMS educators, as well as educators in allied
health professions. Evidence-Based Content In addition to foundational topics such as
teaching philosophy and classroom management, the text covers brain-based learning,
accreditation and program evaluation, emerging technologies, and assessment strategies. It
guides educators to write objectives, prepare lesson plans, and deliver education in engaging
ways to maximize student learning. Grounded in this information, EMS educators can promote
effective education regardless of the type of course or setting. Highlights -Covers current
educational theory and teaching methodologies specific to EMS -Meets and exceeds the latest
DOT National Guidelines for Educating EMS Instructors -Offer practical advice and scenarios
in the form of Teaching Tips and Case in Points
Championing Science shows scientists how to persuasively communicate complex scientific
ideas to decision makers in government, industry, and education. This comprehensive guide
provides real-world strategies to help scientists develop the essential communication,
influence, and relationship-building skills needed to motivate nonexperts to understand and
support their science. Instruction, interviews, and examples demonstrate how inspiring
decision makers to act requires scientists to extract the essence of their work, craft clear
messages, simplify visuals, bridge paradigm gaps, and tell compelling narratives. The authors
bring these principles to life in the accounts of science champions such as Robert Millikan,
Vannevar Bush, scientists at Caltech and MIT, and others. With Championing Science,
scientists will learn how to use these vital skills to make an impact.

This trail-blazing book is likely to become the definitive manual on playing and coaching
cricket. It represents the first time that a cricket coach and a sports scientist (both world
experts in their field) have combined their experience, insights and wisdom to create
what is probably the most comprehensive and complete book on playing and coaching
cricket anywhere in the world. Unlike many other coaching manuals, this book does not
simply supply technical 'recipes' for batting, bowling and fielding (although these are
thoroughly covered). The goal is to develop true 'all-rounder' players who show not only
technical but mental strength, and who are as physically fit and injury-resistant as
possible. The mental, scientific, biomechanical and medical aspects of the game are
discussed in detail. Although scientifically and technically thorough, the book is written
in a lively style; there are summaries, explanatory illustrations (photographs and
diagrams), anecdotes and handy tips from some of the game's greatest players and
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characters.
The practical guide that gives you the tools to improve your communication in a
business environment. Discover how to improve your communication skills by learning
to understand your audience, communicate strategically, and discover which delivery
approach is right for you. You'll also develop confidence, learn to listen effectively, and
give and receive feedback. In a slim, portable format, Essential Managers: Effective
Communication gives you a practical how-to approach with step-by-step instructions,
tips, checklists and "ask yourself" features showing you how to overcome barriers to
communication, choose the right medium for your message, and make an impact. If you
want to brush up on or enhance your communication skills, this is the guide for you.
Simplify and streamline your way to a winning legacy The Financial Controller and
CFO's Toolkit is a hybrid handbook and toolkit with over 100 lean practice solutions and
a wealth of practical tools for senior financial managers of small, midsized and large
companies. This book outlines the mindset of paradigm shifters relevant to future-ready
finance teams, and contains guidelines on how to become an effective change leader.
Guidance from world leading expert David Parmenter provides the insight and tools you
need to reach your true leadership potential and achieve more for your organization.
Packed with templates and checklists, this book helps you adhere to the best practices
in reporting, forecasting, KPIs, planning, strategy, and technology. The companion
website—a complete toolbox for positive, entrenched change—gives you access to
additional resources that reinforce The Financial Controller and CFO's Toolkit strategy.
This new second edition has been updated to reflect the latest practices and technology
to streamline your workflow and get more done in less time—without sacrificing quality or
accuracy. As an all-in-one resource for the CFO role, this book provides a clear,
practical strategy for demonstrating your value to your organization. Selling and leading
change effectively Get more accurate information from your KPIs Attracting, recruiting
and retaining talented staff Invest in and implement new essential tools Investing wisely
in 21st century technologies Report the month-end within three days, implement
quarterly rolling forecasting, complete the annual plan in two weeks or less, and bring
your firm into the 21st century with key tools that get the job done. Be the CFO that
your organization needs and the leader that your teams deserve. The Financial
Controller and CFO's Toolkit gives you everything you need to achieve more by doing
less.
Sell and Market Like a Pro! In this new edition of his classic book, Rain Making, Ford
Harding reveals step by step how--even if you've never sold a product in your life--you
can become a top performer in your organization. Filled with easy-to-use strategies,
checklists, tables, and guides, this book shows you how to: Write articles for
professional publications Make cold calls like a sales pro Network to build a lasting
customer base Develop a winning sales strategy With this book at your fingertips, you'll
get the marketing and sales skills you need to survive--and flourish--one sale at a time!
It is for all those medical professionals who are involved in the process of teaching.
Although the general principles of teaching remain the same worldwide, this book is
tailored to meet the demands of ‘Faculty Development’ in a Medical Institution. This is
a text in demand from not only medical teachers, but also from all the faculty of
paramedical and allied health courses. • Covers three broad aspects of teaching and
learning, viz., (i) Technology in and of education, (ii) Management of education and (iii)
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Educational research. • Beautifully illustrated educational science applies to medical
teachers as well as members of heathcare team and also all those who are involved in
the art of teaching. • Authored by experts who have vast experience in medical
education at both national and international levels. Their vision, thought process and
knowledge get reflected in their writings. • A ‘must read’ book for every young faculty
making his/her entry in the educational field as a medical teacher before embarking on
educational activities.
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