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Entrepreneurship Theory Process And Practice
Covering foundations of entrepreneurship and new venture creation for the Asia-Pacific
entrepreneur, this book combines a solid theoretical foundation with a practical step-bystep approach to the process of entrepreneurship.
Aimed primarily at undergraduate students, this highly successful textbook provides the
reader with a broad overview of the entrepreneurship phenomenon. It focuses on the
emergence, evaluation and organizing of entrepreneurial opportunities in various
organizational contexts. This thoroughly revised second edition brings it up to date with
the newest trends in the entrepreneurship field and includes four insightful new
chapters.
This innovative book will be a useful and trusted reference throughout your career, no
matter which company or industry you work within. CORPORATE INNOVATION &
ENTREPRENEURSHIP, 3E, International Edition is a one-of-a-kind book for the
emerging business arena of entrepreneurship and innovation. Built on years of
research and experience, the book employs a clear and informative how-to approach
and features sections and chapters organized according to a summary model of the
corporate entrepreneurship process. This groundbreaking book fulfills a real business
need, because many executives consider entrepreneurial behavior a key to sustaining
their companies' competitive advantage, but few possess genuine knowledge of the
subject or understand how to apply it. The Third Edition of CORPORATE INNOVATION
& ENTREPRENEURSHIP, International Edition provides detailed, actionable answers
to the "what," "how," "where," and "who" questions surrounding corporate
entrepreneurship, giving you the knowledge and skills to take a leadership role in
today's dynamic business environment.
Entrepreneurship: Theory, Process, and PracticeCengage Learning
There has been an explosion of interest in entrepreneurs in the popular media, as well
as in business, policy, and education. But what do entrepreneurs do? What is
entrepreneurship and why is it important? What is distinctive about entrepreneurs? And
where do they come from? In this Very Short Introduction Paul Westhead and Mike
Wright weave a pathway through the debates about entrepreneurship, providing a
guide to the entrepreneurial process. They look at how the actions of entrepreneurs are
shaped by the external environment and availability of resources, consider the types of
organizations in which entrepreneurs can be found, and look at the diversity in their
backgrounds, experience, and how they think and learn. Lastly, they consider the
impact that entrepreneurs have on modern market economies and look at the future of
entrepreneurship in our increasingly globalized world. ABOUT THE SERIES: The Very
Short Introductions series from Oxford University Press contains hundreds of titles in
almost every subject area. These pocket-sized books are the perfect way to get ahead
in a new subject quickly. Our expert authors combine facts, analysis, perspective, new
ideas, and enthusiasm to make interesting and challenging topics highly readable.
In the world of business, who you know is usually more important than what you know.
While most research highlights the personal characteristics and expertise important to
business success, this book demonstrates that networking is the core of
entrepreneurship. Both counterintuitive and powerful, this perspective reframes
entrepreneurial action by placing networking at the center of the process. Traditionally,
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networks have been regarded as facilitators of business, but Tom Elfring, Kim Klyver,
and Elco van Burg argue that networking is actually the basis of entrepreneurial action,
and conversely, that entrepreneurial action is networking. In developing an
"entrepreneurship as networking" model, the book addresses the persistent problems
that plague the dominant "individual-opportunity" approach in entrepreneurship. They
describe the key dynamics, mechanisms, and practices of entrepreneurship as
networking, and point at fruitful networking strategies for entrepreneurs. Thus, the
authors provide an integrated and dynamic account of entrepreneurial agency that
prioritizes interaction with the surrounding social environment. They also explain what a
viable network is for entrepreneurs and how networking activities affect their
endeavours. Their perspective sheds new light on the origins of opportunities and how
entrepreneurs access and mobilize resources. The approach also explains how
entrepreneurs build legitimacy and exploit the networks they work within. Offering a
groundbreaking theory of entrepreneurial action as networking, Entrepreneurship as
Networking opens up an entirely new research agenda.
This book provides an overview of the theory, practice and context of entrepreneurship
and innovation at both the industry and firm level. It provides a foundation of ideas and
understandings designed to shape the reader’s thinking and behaviour to better
appreciate the role of innovation and entrepreneurship in modern economies, and to
recognise their own abilities in this regard. The book is aimed at students studying
advanced levels of entrepreneurship, innovation and related fields as well as
practitioners (for example, managers, business owners). As entrepreneurship and
innovation are largely indivisible elements and cannot be adequately understood if
studied separately, the book provides the reader with an overview of these elements
and how they combine to create new value in the market. This edition is updated with
recent international research, including research and examples from Europe, the US,
and the Asia-Pacific region.
How do you prepare to start a business in South Africa? Where do you find capital to
start your venture? What kind of an entrepreneur will you be? Entrepreneurship: Theory
in Practice 3e is a comprehensive text on entrepreneurship which will equip students
with the sound theory needed to notonly establish a business but also succeed in a new
venture. The book is academically sound, offering theory to students and encouraging
them to apply this theory through the use of profiles of entrepreneurs, case studies,
examples, and review and application questions. The textbook presents the processes
and dynamics of entrepreneurship in South Africa, integrating theory into local
circumstances in an accessible way, addressing opportunities and highlighting
challenges. The third edition of Entrepreneurship: Theory in Practice is suitable for
senior undergraduatestudents studying entrepreneurship at university or university of
technology.

The third edition of this creative and successful textbook provides a broad
overview of entrepreneurship from a theoretical and practical perspective.
Engaging for undergraduates, it embeds theories of entrepreneurship with
tensions and dilemmas, presented as paradoxes for each chapter. It offers
insights into the entrepreneurial process and challenges readers to assess the
paradoxes and pitfalls encountered on an entrepreneurial journey.
This book provides an understanding of ‘opportunity recognition’ as a catalyst
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and crux of the entrepreneurial process. Grounded in research, it introduces the
key concepts at the heart of entrepreneurship theory and practice and
demonstrates how entrepreneurship differs from management in language,
priorities and practice. The book’s central framework is mapped around ‘seeing
and seizing opportunities’, where the entrepreneur enters a situation, eventually
sees an opportunity and takes it through a process of idea development into an
actionable entrepreneurial initiative. This captures the book’s four core elements:
person(s), environment, opportunity and process. The Entrepreneurial Process is
unique in its explanation of how key concepts are related and how they can be
applied practically to business models, plans and action. Case studies from reallife organizations, reflective questions and short exercises throughout encourage
student learning and enable true engagement with the subject matter, building
students’ entrepreneurial efficacy. A ‘one-stop shop’ of key theoretical
perspectives on entrepreneurship, opportunity recognition and business
modelling, this textbook is essential for undergraduate and postgraduate students
on introductory entrepreneurship and enterprise courses. Its practical and applied
nature also makes it suitable for MBA and executive education. Online resources
include chapter-by-chapter PowerPoint slides and a test bank of questions.
Entrepreneurship: Theory/Process/Practice focuses on Asia-Pacific
entrepreneurial development with an overarching commitment to environmental
and sustainable entrepreneurial practice as well as social and ethical
responsibility. Its strong theoretical framework is coupled with an emphasis on
the experiential, through a wealth of scenarios, case studies, feedback
questionnaires and business plans. This edition has an emphasis on lean
entrepreneurship and the business model canvas, which promotes experiential
practice aligning with the online material.
Providing a critical overview of existing research and demonstrating the
importance of a transdisciplinary framework for studies of innovation and
entrepreneurship, this book advances a general concept of ‘collective
entrepreneurship’ that emphasises the social and collaborative nature of
innovation and entrepreneurship, thus shedding light on processes of innovation
and entrepreneurship as active practices of social construction. As such, it will
appeal to scholars of economic sociology, political science, economic geography
and economists, as well as those with interests in innovation policy.
Entrepreneurship has been seen as a phenomenon allowing economic
development, job creation, increased productivity and innovation, but many
studies do not include the causes of these events. Consequently, the objective of
this book is to fill this gap by combining several studies from more practiceoriented perspectives. The various chapters presented here follow several
approaches which researchers explore in different contexts and link to specific
experiences in entrepreneurship. This book intends to contribute to better
understanding of the phenomenon of entrepreneurship and innovation, and to
show how these business practices can stimulate economic development in
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various countries and regions worldwide.
The complex global environment for entrepreneurship has experienced
significant change during the past decade. University based entrepreneurship is
at the nexus of this environment. Students and faculty of entrepreneurship are
uniquely positioned as agents in the movement of discovery and innovation.
This new edition of Entrepreneurship includes a new section on technology and
the emerging trends of e-commerce, and a chapter on women and minority
entrepreneurs.
This book explores intra-team interaction in workplace settings devoted to
technological breakthroughs and innovative entrepreneurship. The first set of
studies to investigate these economically important institutions through the lens
of talk-at-work, this book begins by discussing the ethnomethodological traditions
of Conversation Analysis and institutional interaction and linking them to
innovation and entrepreneurship. The book offers rich and detailed empirical
accounts of teams talking new technologies and new ventures into being. By
focusing on the observable language of teams in action, the book reveals the
situated practices that teams use to enact their work, including the means by
which team members verbally grapple with the uncertainties inherent in doing
work in uncharted domains. The book presents important findings about the
conversational accomplishment of work and demonstrates the value of examining
the practices of teams in action. A valuable contribution to studies of talk-ininteraction, as well as entrepreneurship-as-practice, this book can help to bridge
the gap between scholarly investigations and the practical experiences of
entrepreneurs. The author closes by considering the ways that practice-based
studies of entrepreneurial work can improve issues of diversity and inclusion
within the entrepreneurial ecosystem. This book is intended to serve as an
invaluable sourcebook for scholars and students interested in innovation,
entrepreneurship, and organizations as well as those focused on applied
Conversation Analysis. The book’s insights are presented in a richly detailed
manner while remaining accessible to readers who are new to the methodologies
and activity contexts.
This innovative book takes seriously the ordinary activities of entrepreneurship and
maps out new pathways for scholars to understand the nature, properties, and
implications of studying practices for entrepreneurship studies. Entrepreneurship is
neither an art nor a science, but a bundle of practices, as Peter Drucker once observed.
Curiously however, academic research on entrepreneurship mostly abstracts away
from practical activity. In contrast, Entrepreneurship As Practice takes ordinary activities
of entrepreneurship seriously by mapping out new pathways for scholars to consider
the everyday practices through which entrepreneurship occurs. Each chapter draws on
contemporary theories of practice to illuminate the nature, properties, and implications
of studying the practices of entrepreneurship. The chapters in this book were originally
published as a special issue of the journal Entrepreneurship & Regional Development.
The book mainly comprises of novel food processing techniques and the equipment
requirement for installation. The book also provides the scope and opportunities of
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entrepreneurship in the major horticultural crops like banana, mango, pine-apple, and
some under-utilized fruits and vegetables. The book also enlightens the readers about
the marketing strategies, business plan preparation, safety and quality issues etc. It
covers almost all important aspects of entrepreneurship development in food
processing sector. Note: T&F does not sell or distribute the hardback in India, Pakistan,
Nepal, Bhutan, Bangladesh and Sri Lanka. This title is co-published with NIPA.
CORPORATE ENTREPRENEURSHIP & INNOVATION is a comprehensive, one-of-akind text for the emerging business arena of entrepreneurship and innovation. Built on
years of research and experience, this unique text employs a clear and informative howto approach and features sections and chapters organized according to a summary
model of the corporate entrepreneurship process. A professional format and look make
the text especially appealing and appropriate for sophisticated readers and experienced
business professionals. This groundbreaking text fulfills a real business need, because
many executives consider entrepreneurial behavior a key to sustaining their companies'
competitive advantage, but few possess genuine knowledge of the subject or
understand how to apply it. The Third Edition of CORPORATE ENTREPRENEURSHIP
& INNOVATION provides detailed, actionable answers to the what, how, where, and
who questions surrounding corporate entrepreneurship in today's dynamic business
environment. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
This open access book explores the global challenges and experiences related to
digital entrepreneurial activities, using carefully selected examples from leading
companies and economies that shape world business today and tomorrow. Digital
entrepreneurship and the companies steering it have an enormous global impact; they
promise to transform the business world and change the way we communicate with
each other. These companies use digitalization and artificial intelligence to enhance the
quality of decisions and augment their business and customer operations. This book
demonstrates how cloud services are continuing to evolve; how cryptocurrencies are
traded in the banking industry; how platforms are created to commercialize business,
and how, taken together, these developments provide new opportunities in the
digitalized era. Further, it discusses a wide range of digital factors changing the way
businesses operate, including artificial intelligence, chatbots, voice search, augmented
and virtual reality, as well as cyber threats and data privacy management.
“Digitalization mirrors the Industrial Revolution’s impact. This book provides a
complement of perspectives on the opportunities emanating from such a deep seated
change in our economy. It is a comprehensive collection of thought leadership mapped
into a very useful framework. Scholars, digital entrepreneurs and practitioners will
benefit from this timely work.” Gina O’Connor, Professor of Innovation Management at
Babson College, USA “This book defines and delineates the requirements for
companies to enable their businesses to succeed in a post-COVID19 world. This book
deftly examines how to accomplish and achieve digital entrepreneurship by leveraging
cloud computing, AI, IoT and other critical technologies. This is truly a unique “mustread” book because it goes beyond theory and provides practical examples.” Charlie
Isaacs, CTO of Customer Connection at Salesforce.com, USA "This book provides
digital entrepreneurs useful guidance identifying, validating and building their venture.
The international authors developed new perspectives on digital entrepreneurship that
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can support to create impact ventures.” Felix Staeritz, CEO FoundersLane, Member of
the World Economic Forum Digital Leaders Board and bestselling author of FightBack,
Germany
Social Entrepreneurship: Theory and Practice is about the creative ways in which social
entrepreneurs solve pressing and insurmountable social problems. Theories of social
change are presented to help demystify the 'magic' of making an immense, yet durable
and irreversible, social impact. Utilizing case studies drawn from various fields and all
over the world, the authors document how social entrepreneurs foster bottom-up
change that empowers people and societies. They also review the specific personality
traits of social entrepreneurs and introduce the new kind of leadership they represent.
This book will be valuable to undergraduate, graduate and postgraduate students, while
remaining accessible to non-academic readers thanks to its clear language, illustrative
case studies and guidelines on how to become a successful social entrepreneur.
Entrepreneurship Policy: Theory and Practice is the first book to fully analyze the
construction of entrepreneurship policy, a rapidly-evolving area of policy about which
little is known. From a study and assessment of the practices of governments in thirteen
countries in Europe, North America and the Asia-Pacific, this book fully describes the
policy area and shares new tools and methods for better understanding and explaining
the why and how of an entrepreneurship policy approach. Unlike other research in the
field of entrepreneurship where implications from research findings are used to suggest
what policy actions should be taken to increase the level of entrepreneurship in an
economy, this study is based on what entrepreneurship policy actions are being taken.
This is a unique book in the field which points to the way forward both for policymakers
and for the research community in terms of thinking about entrepreneurship policy and
the complex issues surrounding its development.
The hosting of sports events – whether large international events, or smaller niche
events – can have a significant and long-lasting impact on the local environment,
economy and society. Strategic Sports Event Management provides students and event
managers with an insight into the strategic management of sports events of all scales
and types, from international mega-events to school sports. Combining a unique
conceptual framework with a practical, step-by-step guide to planning, organising,
managing and evaluating events, the book explains the importance of adopting a
strategic approach, showing how to implement strategies that lead to successful
outcomes over the short and long-term. This fully revised and updated third edition
uses international case studies in every chapter, from the NBA and NFL to Formula
One and the English Premier League, offering real-world insight into both larger and
smaller events. In addition, woven throughout the book are a series of in-depth studies
of the London Olympic Games, the ultimate sporting event and an important point of
reference for all practising and aspiring event managers. The book covers every key
aspect of the sports event management process, including sports organizations, such
as the IOC, FIFA and IAAF, and their interactions with event partners, the media and
promoters short-term and long-term benefits of the planning process event impact and
legacy operational functions including finance, ticketing, transport, venues, IT, human
resources, and security marketing and communications, including social networking
and new media the bidding process research and evaluation. Strategic Sports Event
Management is the leading sports event management textbook and is now
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accompanied by a companion website containing a range of additional teaching and
learning features. The book is important reading for all students of sport management
or event management, and all practising event managers looking to develop their
professional skills..
ENTREPRENEURSHIP: THEORY, PROCESS, PRACTICE, 10e, combines a practical,
step-by-step approach with a theoretical foundation to form a basic framework for
understanding the theory, processes, and practice of entrepreneurship. Recognized for
over 25 years as one of the leading books in the field, the aim of the text is to present
the most current thinking in entrepreneurship, as well as to provide learners the
opportunity to apply ideas and develop useful entrepreneurial skills. This edition has
been updated to include current developments and issues in this explosive field.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

As the breadth and empirical diversity of entrepreneurship research have
increased rapidly during the last decade, the quest to find a "one-size-fits-all"
general theory of entrepreneurship has given way to a growing appreciation for
the importance of contexts. This promises to improve both the practical relevance
and the theoretical rigor of research in this field. Entrepreneurship means
different things to different people at different times and in different places and
both its causes and its consequences likewise vary. For example, for some
people entrepreneurship can be a glorious path to emancipation, while for others
it can represent the yoke tethering them to the burdens of overwork and
drudgery. For some communities it can drive renaissance and vibrancy while for
others it allows only bare survival. In this book, we assess and attempt to push
forward contemporary conceptualizations of contexts that matter for
entrepreneurship, pointing in particular to opportunities generating new insights
by attending to contexts in novel or underexplored ways. This book shows that
the ongoing contextualization of entrepreneurship research should not simply
generate a proliferation of unique theories – one for every context – but can
instead result in better theory construction, testing and understanding of
boundary conditions, thereby leading us to richer and more profound
understanding of entrepreneurship across its many forms. Contextualizing
Entrepreneurship Theory will critically review the current debate and existing
literature on contexts and entrepreneurship and use this to synthesize new
theoretical and methodological frameworks that point to important directions for
future research.
This graduate-level book transforms the strategic process for entrepreneurs into
a growth-oriented approach. The book is organized to flow in the following
manner: understanding the entrepreneurial perspective; and the challenge of
entrepreneurial growth; gaining an appreciation for strategic planning in emerging
ventures; examining the growth options for emerging ventures; and finally a
discussion of the emerging entrepreneurial issues confronting the economy
today. Over 30 comprehensive cases will be available on the world wide web for
professors and students using this text. Thus the twelve chapters (see outline)
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are presented as a framework to follow and relate back to as the cases are
discussed. The writing style and format of each chapter is relatively shorter and
more professional in nature. Professors can pick and choose the cases most
appropriate and assign them to students from the web.
This seventh edition combines a practical, step-by-step approach with a
theoretical foundation to form a basic framework for understanding the process of
entrepreneurship.
Learn the true process of a successful entrepreneur with
ENTREPRENEURSHIP: THEORY, PROCESS, PRACTICE, 11e! Presenting the
most current thinking in this explosive field, this renowned entrepreneurship text
provides a practical, step-by-step approach that makes learning easy. It
incorporates up-to-the-minute information about trending topics such as The
Lean Startup methodology and design innovation. The accompanying MindTap
Learning Suite challenges you to apply what you've learned as you complete a
unique set of activities designed to help you sharpen your entrepreneurial skills.
You'll tackle activities that challenge you to experience the world of new venture
creation or corporate innovation first hand. This book will be your guide to
understanding the entrepreneurial challenges of tomorrow, and MindTap will
teach you the necessary skills to become a leader in the industry. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Learn the true process of a successful entrepreneur with Introduction to
Entrepreneurship, 8/e International Edition Presenting the most current thinking
in this explosive field, this renowned entrepreneurship text provides a practical,
step-by-step approach that makes learning easy. Using exercises and case
presentations, you can apply your own ideas and develop useful entrepreneurial
skills. Cases and examples found throughout the text present the new venture
creations or corporate innovations that permeate the world economy today. This
book will be your guide to understanding the entrepreneurial challenges of
tomorrow.
The third edition of this market leading textbook covers the foundations of
entrepreneurship and entrepreneurial growth for the Asia-Pacific entrepreneur.
The text emphasises the development of a business idea with the major theme of
a Environmental Entrepreneurshipa . Alongside a strong theoretical framework,
the authors have included a wealth of experiential learning methodology. As well
as the unparalleled instructor and student resources, what sets this text apart
from all others in this discipline a is the thorough treatment of topical themes of
sustainability, ethical and social responsibility, and experiential learning.
This timely book provides a fresh perspective on contemporary research in the
field of entrepreneurship and small business, considering both theory and
application.
Teaching Entrepreneurship advocates teaching entrepreneurship using a
portfolio of practices, including play, empathy, creation, experimentation, and
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reflection. Together these practices help students develop the competency to
think and act entrepreneu
Together with the development of transformative technologies that epitomize
globalization, the ongoing movements of people across borders and other socioeconomic pressures are creating a fast-changing business environment that is difficult
for business to understand, let alone control. Dominant social expectations that
immigrants should seek to adopt an assimilationist socialization path towards the host
country’s mainstream are contradicted by minority ethnic group resilience. There is no
evidence that these groups naturally disappear within the cultural and behavioural
contexts of their adopted countries. Since ethnic minority consumers cannot be
expected to assimilate, then they maintain some significant degree of unique ethnicity
related consumer characteristics that convert into threats and opportunities for
business. The inherent socialisation process also provides opportunities for ethnic
entrepreneurship and for proliferation of ethnic minority business. Following from the
extensive examination of scholarly perspectives of ethnic marketing theory, there is an
acknowledged and marked divide between theoretical exhortations and what is done in
practice, a relative oversight of the implications of mixed embedded markets, and a
propinquity to overlook the crucial role played by ethnic entrepreneurship and ethnic
networks. Opportunity valuations are difficult to enact due to a lack of intelligence about
ethnic markets. Variable sentiment about the future of ethnic marketing links to different
predictions on how the drivers of globalization will impact on the acculturation paths of
ethnic minorities. Keeping a focus on the ethnic group as the unit of analysis, combining
ethnic marketing and ethnic entrepreneurship theories provides intelligence about
contemporary ethnic marketing and practice perspectives. The ultimate objective is to
reduce the theory-practice divide through the development of a collaborative framework
between business and scholars that converts into theory-in-use.
This book aims to meet the needs of education and training in modern techniques of
innovation and entrepreneurship, and focuses on the detailed presentation of
successful business practices. As today's global economic landscape is changing
rapidly, the ability of businesses to introduce new products and services to the market
faster than their competitors is perhaps their most distinct competitive advantage. This
becomes obvious by the significant market share that the most innovative companies
gain while increasing profitability. Extensive research in this field has demonstrated that
companies that are constantly innovating normally double their profits compared to
others. Moreover, establishing successful practices and policies of innovation
management, through which ideas evolve from conception through evaluation to
implementation and commercialization, become the basis for economic growth at the
firm, industry, national, regional, and global levels. Taking Greece as an example, this
volume identifies systemic weaknesses in development of new products, risk capital,
patenting, broadband penetration, lifelong training, investment in research on the part of
firms, high-tech exports, and employment in medium-high-technology manufacturing
that place the country at the bottom of the European Union in economic performance
and threaten its potential to achieve sustainable growth. To address these weaknesses
in Greece and similar countries around the world, the authors present a comprehensive
overview of the principles of innovation and entrepreneurship, with particular respect to
their relationships to knowledge, learning, and creativity. Drawing from a strong
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theoretical foundation, and illustrated through in-depth case studies and examples from
both private and public sectors, the authors present a framework for innovation
management that integrates research, education, practical application, and policy.
Specific topics include technology transfer, intellectual property rights management, the
practice of knowledge management intellectual capital investment, business incubators,
and Cooperation Research and Development Agreements (CRADAs).
The real-world secrets to startup success Unicorn Tears is the smart entrepreneur’s
guide to startups. A full 92% of startups fail in the first three years — but failure is not
inevitable. Most of these companies self-sabotage, unconsciously eliminating any
chance at success before they even get started. It’s not the economy, it’s not politics,
it’s not external factors; failure comes from within. This book shows you how to be one
of the unicorns — one of the 8% who make it. Be prepared to un-learn everything you
thought you knew about startups, as author Jamie Pride busts the harmful myths that
lead so many companies to failure. Drawing upon his history as a venture capitalist, he
reveals what investors want to see and hear, and what final factor puts your venture
firmly into the “yes” column. Pride understands what matters in startups, and what gets
in the way; his Hollywood Method for start-up success gives you a proven formula
based on the tried-and-true framework Hollywood uses to make movies that succeed
around the globe. Case studies illustrate what success looks like on the ground, and
brings a global perspective to successful entrepreneurship and the strategies that help
your business grow. Learn the truth behind the eight myths of startups Adopt a proven
formula for success based on Hollywood blockbusters Craft a winning pitch to bring
investors — and capital — over to your side Gain real-world perspective on startups and
future trends Everyone wants their business to succeed, but wanting means nothing
without a solid plan and the means to implement it. Unicorn Tears helps you set
yourself up for success, and gives you the tools to forge your path to the top.
Learn how to be a successful entrepreneur with ENTREPRENEURSHIP! Presenting
the most current thinking in this explosive field, this entrepreneurship text provides you
with a practical, step-by-step approach that makes learning easy. Using exercises and
case presentations, you can apply your own ideas and develop useful analytical skills.
Cases found throughout the text present the venture creations or managerial ideas
confronted by real-world companies.
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