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Communicating in Business has the same core content as English for Business
Communication but with American English as its model.
English for Business Communication is a short course for people in or preparing for work who
need to improve their English in these key areas: socialising, telephoning, presenting, taking
part in meetings and negotiating. With its modular approach it is easy to fit into any teaching
programme. As the title suggests, the focus is on developing speaking skills in the contexts of
day-to-day dealings with customers, clients and suppliers of services or goods. Great
emphasis is also placed on developing listening skills. Integrated writing tasks are included
where appropriate and reading comes in the form of informative texts on business
communication skills and typical business documents such as faxes and letters. The course is
in colour and accompanied by a Teacher's Book and a set of two Audio Cassettes or Audio
CDs.
Business Result is a six-level business English course that gives students the communication
skills they need for immediate use at work.
This book provides a synthesis of important research on communication instruction and builds
on that by discussing how beginning teachers can apply the information to their own teaching.
With eleven chapters written or co-written by some of the most prolific instructional
communication researchers, this book provides diverse viewpoints and perspectives on a wide
range of topics that impact teachers' communication with students in a classroom setting. For
beginning teachers at all grade levels.
This book provides a practical and accessible update of major developments in ESP today.
Business Result Second Edition offers business professionals more communication and
language practice than ever before, helping students develop relevant communication skills
they can use immediately in the workplace.
With its communicative syllabus, authentic business material, and expert tips from a leading
management school, plus interactive multi-media, Business Result helps students learn the
communication skills they need for work quickly and effectively.

English for Business Studies is a course for upper-intermediate and advanced level
students who need to understand and discuss business and economic concepts.
This short course is for learners who need to improve their ability to communicate when
socialising, telephoning, presenting, taking part in meetings and negotiating. The
course aims to build confidence and fluency by encouraging students to analyse tasks
and take part in practice activities. This second edition has been redesigned and now
includes a page of self-study tasks for each of the 15 units.
This book is an essential guide for anyone who wishes to develop successful business
communication. It provides authentic and memorable workplace scenarios where
learners become English communicators when solving authentic problems doing
business together. The book aims to help learners: Use authentic workplace materials
to solve problems using English Understand how language can be used as a lingua
franca effectively when communicating Understand how intertextuality between shared
spoken and written texts drives communication Improve communicative performance in
spoken and written texts Become familiar with the communication realities of
workplaces that are becoming increasingly technology driven and globalised This book
will help learners become better equipped with communication strategies through its
real life applicable and skills-based examples and will be a useful reference in the
digital age.
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Master's Thesis from the year 2011 in the subject English - Pedagogy, Didactics,
Literature Studies, , course: Department of English, language: English, abstract: The
objective of the present paper is to investigate problems concerned with the teaching of
productive skills in Business English classes. Productive skills refer to speaking and
writing. Business English is a branch of English for Specific Purposes (ESP). This
research project aims to investigate the attitudes and perceptions of the Ecole
Nationale de Commerce et de Gestion (ENCG) students about the productive skills in
the ESP course, as well as to figure out whether the ENCG students are fully aware of
the significance of productive skills in their prospective professional communication.
This paper strives to answer the following questions: What are the general features
which appear to characterize the teaching of oral skills in the ESP course? Does writing
in the ESP course enable students to become good English business writers? And to
what extent do speaking and writing prepare ESP students for professional
communication?
Designed chiefly for the growing number of technical and business writing teachers in
two year colleges, this collection of articles helps teachers understand technology and
business students so that they can teach courses that satisfy the writing needs of those
students. Written by practicing teachers or writers, the articles offer viewpoints on
central issues. Principal assignments in freshman and sophomore courses in technical
and business writing are given primary emphasis. Because of their multidisciplinary
orientation, many of the selections are presented as resources for teachers in writingacross-the-curriculum programs. The articles are divided into six parts, arranged
essentially in the order that teachers would use the materials. Each part addresses a
central concern of teaching technical and business communication in two year
programs: (1) preparing to teach the subject for the first time, (2) designing the basic
course, (3) broadening the basic course or designing a program, (4) developing
classroom strategies, (5) constructing effective assignments, and (6) teaching report
writing. The book ends with an extensive bibliography of resources designed to help
teachers of technical and business writing grow as professionals. (HTH)
This book aims to present the results of research in the sphere of business language
and culture, as well as the experience of pedagogical staff and practitioners concerned
with broadly understood business. The highly complex nature of contemporary
business environment, approached from both the theoretical and practical standpoint,
does not cease to prove that research into business studies cannot be dissociated from
the cultural and linguistic context. The chapters included in this book were contributed
by academics and practitioners alike, which offers a balanced approach to the topic and
ensures high levels of diversity together with an undeniable homogeneity. They were
gathered with a view to show various aspects of business language, perceived both as
a medium of communication and as a subject of research and teaching. They are
concerned with business culture as well, including business ethics and representations
of business in popular culture. Owing to its multidisciplinary approach, the book
presents a roadmap towards successful functioning in business settings, highlighting
such issues as education for business purposes, the study of language used in
business contexts, the aspects of cross-cultural communication, as well as ethical
behaviour based upon different values in multicultural business environments. Given its
multifarious character, the book surely appeals not only to academics, but also to the
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interested laymen and students who wish to expand their knowledge of business
studies and related phenomena.
This textbook provides a comprehensive introduction for students and professionals
who are studying English for business or workplace communication and covers both
spoken and written English. Based on up-to-date research in business communication
and incorporating an international range of real-world authentic texts, this book deals
with the realities of communication in business today. Key features of this book include:
use of English in social media that reflects recent trends in business communication;
coverage of the concept of communicative competence; analysis of email
communication; introduction to informal English and English for socialisation as well as
goodwill messages, such as thank you or appreciation messages, which are a part of
everyday interaction in the workplace; examination of persuasive messages and ways
to understand such messages; an e-resources website that includes authentic
examples of different workplace genres and a reference section covering relevant
research studies and weblinks for readers to better understand the topics covered in
each chapter. This book goes beyond the traditional coverage of business English to
provide a broad and practical textbook for those studying English in a workplace
setting.
Readers refresh and strengthen language skills with proven grammar instruction and
extensive learning resources found in BUSINESS ENGLISH, 12E by Mary Ellen Guffey
and Carolyn Seefer. The market leader in grammar and mechanics since its first
publication, BUSINESS ENGLISH uses a three-level approach to divide topics into
manageable units that help readers hone the critical skills needed most. Packed with
insights from the authors’ more than 60 years of combined classroom experience, this
edition helps readers develop the strong language skills necessary to perform
confidently in today’s digital classroom and tomorrow’s workplace. Important Notice:
Media content referenced within the product description or the product text may not be
available in the ebook version.
English for Business Communication Teacher's BookCambridge University Press
This book provides a practical introduction to Business English for new and
experienced teachers, and deals with a range of issues from needs analysis and course
planning to testing and evaluation.
With its emphasis on Australia and New Zealand, this book is a comprehensive and
cutting-edge introduction to professional communication.
Provides students with the language and life skills necessary to pursue businessrelated career goals.
This book, written by leading practitioners, brings together a comprehensive overview
of TESOL.
This comprehensive resource book contains an easy-to-use set of short activities
essential for anyone teaching Business English. Reflecting real-life business activities
such as emails, noisy telephone conversations, making excuses, negotiating, handling
customer complaints and cultural awareness, Five-Minute Activities for Business
English helps teachers mirror the pacey feel of the work environment. This book is also
of interest to teachers of general English who are looking for stimulating skills-based
activities in meaningful contexts and complements both tailored and coursebook-based
materials. The four main areas covered are 'Business topics', 'Business communication
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skills', 'Language work' and 'Exploiting coursebooks'. These areas feature activities on
various topics such as money, finance, meetings, negotiations, telephoning,
management, marketing, etc.
Changes is a four-level general English course for adult and young adult learners.
Changes ensures that students have every opportunity to develop confident
communicative ability as well as accuracy in English.
Fifteen topic-based units cover a wide range of business situations and the course
provides frequent opportunity for discussion and thorough vocabulary development.
ESSENTIALS OF BUSINESS COMMUNICATION, 9TH EDITION presents a
streamlined approach to business communication that includes unparalleled resources
and author support for instructors and students. ESSENTIALS OF BUSINESS
COMMUNICATION provides a four-in-one learning package: authoritative text, practical
workbook, self-teaching grammar/mechanics handbook, and premium Web site.
Especially effective for students with outdated or inadequate language skills, the Ninth
Edition offers extraordinary print and digital exercises to help students build confidence
as they review grammar, punctuation, and writing guidelines. Textbook chapters teach
basic writing skills and then apply these skills to a variety of e-mails, memos, letters,
reports, and resumes. Realistic model documents and structured writing assignments
help students build lasting workplace skills. The Ninth Edition of this award-winning text
features increased coverage of electronic messages and digital media, redesigned and
updated model documents to introduce students to the latest business communication
practices, and extensively updated exercises and activities. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Photocopiable games and activities for students of English for business.
This volume originates from the editors' interest in one of the most relevant fields of
research these days: Intercultural and International Business Communication. The
needs of the business world to communicate effectively at an international level in order
to overcome language differences have proved to be a fascinating topic for many
scholars. International business discourse is culturally-situated and therefore contextdependent, and all three - discourse, culture and context - play a key role in the
communication process. The present contributions analyse this topic under the
perspective of theory, research and teaching. Different scholars have offered their
views on the subject, presenting contributions on different areas related to business
communication all over the world.
Written by experienced teachers and teacher trainers, this series offers practical
teaching ideas within a clear, theoretical framework. Each title includes a photocopiable
'Task File' of training and reflection activities to reinforce theories and practical ideas
presented.
Introducing Business English provides a comprehensive overview of this topic, situating
the concepts of Business English and English for Specific Business Purposes within the
wider field of English for Special Purposes. This book draws on contemporary teaching
and research contexts to demonstrate the growing importance of English within
international business communication. Covering both spoken and written aspects of
Business English, this book: examines key topics within Business English, including
teaching Business English as a lingua franca, intercultural business interactions,
Page 4/5

Where To Download English For Business Communication Teachers Book
blended learning and web-based communication; discusses the latest research on each
topic, and possible future directions; features tasks and practical examples, a section
on course design, and further resources. Written by two leading researchers and
teachers, Introducing Business English is a must-read for advanced undergraduate and
postgraduate students studying Business English, Business English as a Lingua
Franca, and English for Specific Business Purposes.
English for Business Communications is a short course for learners who need to
improve their communicative ability.
Communication is probably the most critical skill we need in today's fast-paced
business world. Shirley's tips and techniques are excellent models to follow for
successful and effective communication. Well done on a great fourth edition. Vanessa
Yuen, Senior HR Executive (Training and Development), Chevron Oronite Pte Ltd,
Singapore Looking for an all-in-one package containing all the techniques, guidelines
and examples needed to ensure effective oral and written communication skills
throughout your career? Look no further. Shirley Taylor's Communication for Business,
4th edition, addresses all aspects of business communication in clear and simple
language. With its tried and tested successful formula, the book places emphasis on
basic business writing and rules of good writing. Features include: - Illustrations
throughout add a fun, humorous element to reinforce key pointsThis text takes a business-case approach to looking at cross-cultural business practices
and values, and how these affect international business conduct. A task-based, selfexplanatory text, this work draws on students' critical thinking skills and should also
develop their oral skills.
English for Business Life is written by experts in international business communication
who understand how fast-moving changes are affecting the language and skills that
people need to be effective in the workplace.The course presents the English essential
for doing business in today's global marketplace. It takes account of international
contexts, countries and cultures and a business environment where English is often
used as the language of communication between speakers of many nationalities.
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